
Connecting people to experiences 
 
Bus.com is simplifying the bus industry, and allowing groups to travel to the destinations and 
events they care about. Bus rental marketplace and rideshare company Bus.com has been 
successfully disrupting the North American charter bus industry, and gaining ground as one 
of the fastest growing Canadian startups.  
 
By recognizing the opportunity to modernize an archaic system, Bus.com has built a new 
and easy to use online booking platform, which enables users to easily book and manage 
their group transportation. 
 
“In what’s been known as a more traditional industry, we want to give customers a seamless 
booking experience more akin to the way you book other travel options like hotels, flights, 
and car rentals,” says Wolf Kohlberg, co-founder and Chief Logistics Officer at Bus.com. 
 
By understanding the challenges both event planners and attendees experience with bus 
transportation, Bus.com has managed to create an easier way for groups to commute to the 
events and destinations that matter to them. In the past year, Bus.com has powered 
transportation to a wide variety of cultural events, such as March for Our Lives, Coachella, 
and the Special Olympics. The company is partnering with Collision to help attendees travel 
from the Enercare Center to Night Summit activities on Monday, May 20, 2019 with a shuttle 
program showcasing new branded buses. 
 
Kyle Boulay, co-founder and CEO at Bus.com, states “We believe we can really change the 
way people plan and experience bus transportation. We’ve been learning everything we can 
about the frictions people from a wide variety of industries experience when booking buses, 
and we’re doubling down on solving them.” 
 
With this shift towards a streamlined bus booking process, Bus.com will continue shaping 
the future of group travel by enabling and inspiring people to create meaningful group 
experiences. 
About Bus.com 
Founded in 2015, Bus.com is a booking platform that is disrupting the charter bus rental 
industry. Through its innovative Booking Tool, users can find the best prices, bus types, and 
routes to suit their group transportation needs. Through the Event listings page, users can 
purchase bus tickets to popular festivals and cultural events, such as Coachella and Electric 
Forest. 
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